


Targett’s Observation


We all want our customers to come to us in a “good frame of mind”; we don’t want them to come to us depressed or angry, worried or saddened.
We all recognise that our customers will visit our website or our premises and may have to wait there for a short time.
To make our customers more comfortable we provide them with something to occupy them whilst they wait; we provide a TV screen and or something to read.
So why is it that we nearly always provide them (that is any customer over the age of 5) with the most depressing/worrying/saddening and angry making things possible......24 hour news channels and daily papers?!
By the time our customer meets us or sees our product or our work we have just subjected them to financial crises, wars, famines, riots, crime and all manner of human misery.  We have done so with no “editorial control” and probably in glorious techni-colour......with stereophonic  sound as well.
It is something we really ought to change......even in times of economic prosperity and peace the news media tends to concentrate on the “bad news” 



